
--

56. ....... 7.3/12
76............. 5.4/9
5!5. """w/CIIM 7.3/11
81. __GIl 4.9/7

24. CIS"""''-
RobIn Hood: PrInce of
ThIeves 11.7/18

18. AIle ...,., NWtt
McMe--The Ten
Co_tdments 12.7/21

." ... )1Ing & c.IIIe Apri!17 1995
i~

7:00
7:30
8:00
8:30
9:00
9:30

:~ 10:00

• r::~~10~:30~__~"!",!,!,,,,,_-++-_~~~__++-__~
, _'S AVQS 1S.A/ 9.9/17 "liB

~
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Rating
Cable U.S,

5.6 3.8
5.2 3.5
5.1 3.4
5.0 3.4
5.0 3.4
5.0 3.4
4.7 3.2
4.5 3.1
4.4 3.0
4.3 2.9
4.3 2.9
4.2 2.9
4.1 2.8
4.1 2.8
4.1 2.8

HHI.
(000)

3,608
3,336
3,274
3,263
3,220
3.220
3,022
2,933
2,815
2,791
2,766
2,735
2,683
2,675
2,627

Time (ET)

Wed 5:30p
Wed S:OOp
Mon 5:30p
Tue 5:00p
Tue 5:30p
Tue 6:00p
Mon 6:00p
Mon 5:00p
Wed 2:00p
Tue 7:00p
Wed 6:00p
Tue 6:30p
Wed 6:17p
Mon 3:00p
Man 2.

Network

CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN
CNN

1. Movie: 'Naked Gun 33 1/3'
2. Movie: 'The Fugitive'
3. Movie: 'On Deadly Ground'
4. Movie: 'Bad Girls'
5. Movie: 'Ace Ventura Pet Detective'

Program
1. O.J. Simpson Trial Coverage
2. O.J. Simpson Trial Coverage
3. O.J. Simpson Trial Coverage
4. O.J. Simpson Trial Coverage
5. O.J. Simpson Trial Coverage
5. o.J. Simpson Trial Coverage
7. O.J. Simpson Trial Coverage
8. O.J. Simpson Trial Coverage
9. O.J. Simpson Trial Coverage

10. O.J. Simpson Trial Coverage
11. News Update
12. O.J. Simpson Trial Coverage
13. o.J. Simpson Trial Coverage
14. O.J. Simpson Trial Coverage
15.0.J. Si Trial

PEOPLE'S CHOICE: TOP CAlLE

8:00 90. n.w.,ww... 1.9/3

8:30 9O.ltleP.-t 'Hood 1.9/3

9:00 93. UnIulp Ever After 1.8/3

9:30 94. Muscle 1.5/2

WEEK'S AVG 1.8/3
SIN TO DATE 1.9/3

1OlMC1: MasIN MIIllA IllSEAACH

8:00 87. Marker 2.8/5
8:30 1-- ---i

9:00 90. The Watcher 1.9/3
9:30

WEEK'S AVGI---~2,~8/~4~---1

SIN TO DATE 4.3/;:-7 -;

PlOPLE'S CHOICE:.....,., ........,.'11_ """,U
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HHa. RIUnt
Program N.twork Tim. (ET) (DOO) Cabl. U.S.

1. O.J. Simpson Trial Coverage CNN Thu 5:3Op 3.797 5.9 4.0
2. O.J. Simpson Trial Coverage CNN Wed 5:30p 3,567 5.5 3.7
3. O.J. Simpson Trial Coverage CNN Thu 6:00p 3.325 5.1 3.5
4. OJ. Simpson Trial Coverage CNN Thu 5:00p 3.236 5.0 3.4
5. O.J. Simpson Trial Coverage CNN Tue 6:00p 2,976 4.6 3.1
6. OJ. Simpson Trial Coverage CNN Fri 2:00p 2,916 4.5 3.1
7. O.J. Simpson Trial Coverage CNN Tue 5:3Op 2,882 4.5 3.0
8. OJ. Simpson Trial Coverage CNN Wed 5:00p 2.843 4.4 3.0
9. 'Joseph.' Pt. 1 TNT Sun 8:00p 2,799 4.4 2.9

10. OJ. Simpson Trial Coverage CNN Fri 1:OOp 2,759 4.3 2.9
11. O.J. Simpson Trisl Coverage CNN Thu 3:00p 2,740 4.2 2.9
12. OJ. Simpson Trial Coverage CNN Tue 6:27p 2,732 4.2 2.9
13. OJ. Simpson Trial Coverage CNN Tue 7:00p 2,727 4.2 2.9
14. OJ. Simpson Trisl Coverage CNN Fri 3:00p 2.695 4.2 2.8
15. O.J. Si Trial CNN Tue 5. - 4.1 2.8

1. Movie: 'The Chase' HBO Sat 8:OOp 2,893 12.8 3.0
2. Movie: 'Naked Gun 33 113' HBO Fri 10:30p 2,333 10.3 2.'
3. Movie: 'Naked Gun 33 1/3' HBO Tue 8:00p 2,280 10.1 ~
4. Movie: 'Demolition Man' HBO Wed 8:00p 2,026 9.0 2.1
5. Movie: 'The Beverly Hillbillies' HBO Sun 8:QOp 1,91. 8.t 2.-'

mall will find itself up against Prod
uct Information Network, an exist
ing infomercial-based network
owned by multiple system cable
operators Cox Cable Communica
tions and Jones Intercable and deliv
ered to more than 2.5 million house
holds nationally. Also scheduled to
debut this year is Consumer Re
source Network, a New York-based
infomercial network.

The Infomall Cable Network will
complement Paxson's existing net
work of infomercial programing
delivered over broadcast stations. His
broadcast infomercial network airs
over 10 UHF stations located on the
fringes of major markets and either
owned or operated by Paxson Com
munications. Signed agreements
with eight more affiliates will bring
the broadcast network's total reach to
more than 20 million U.S. homes by
year's end, according to Paxson.

The InfomaH Cable Network will
guarantee cable system operators a
minimum of $4 per year per residen
tial subscriber. The network also will
give participating cable operators
65% of the gross revenue based on
merchandise sold in their markets. _ r----------------------------l

~-----------.PROORAM""I----- ~
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93. Marker

•"*'~,~
The RlAS Berlin Comntlaion &. Ute

Radio and. Teleolslon Ne",. Directors pOllltlbJtlon
Announce

the 1995 German/American }0Ul'llA1i.t Exchange PrograDUI
for Radio and Televilion }ouraali.t•.

., , ..... a CMIe April241995 3'1

I'mtfrrtIon a.rant.
Propoul. accepted 011 an
ongoing beN.

Gemwa StuIIg Trf,. (or U.s• ..Ioumd*
• Fall Program: Sept. 29-0et. 15. Application o.dIine: Max IS.

• Trawl, lodging and meal. are ,pol1lOred by the RIAS Berlin Commi.Iion.
Knowledge of German is preferred but not requited.

For AppIlc.at1on In(ormatfon, contact:
_Pat Seaman, Program Coordinator, 301-977-7210
Or RTNDF, 202-659-6510 Fax: 202-223-4007

'10,000 AID...ProgrIl1ft
The deaclline for applications i.
Nowmber 1, 1995.

2.4/494. The Watcher

8:00 97. thew..-'" 2.0/3
8:30 98. 11IeP-.t'Haad1.7/3
9:00 99. UftMp EYer Aftw 1.6/3
9:30 100. MueoIe 1.3/2

WIIK'S AVO 1.7/3
.. TO DATE 1.1/3

lIOUIlCI: IIIILIIN MIDIA MAAIlCH
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81.~ DIY 5.9/10

15._....... ;.,~

.... Dee I_"'III::'~'!A~
u.

19. CD SUndIIr~
A MotI!et'. GIft 11.5/19

30. ABC Sunday NWrt
Mowte-T..., PIII't 1

10.3/17

45. LoIe II CIMk

~•...............~. ...

.""",,

7:00
'"""""-~-~~....,..~~7:30 1-....;.------:--1

8:00
8:30 1-------------19:00
9:30

10:00
10:30

_ .. AVGI "'111 lO.2IiI
lIN. TO DATE I---~~~--"'" 1-__-..:.11.=1/:..:iI~__.....J L.__-..:.11.;::,;..;1/:..:1I....;...__.....J L.__-"';'':';':'';;;;;;'' _

PEOPLE'S CHOICE WEEK 30 According to Nle/aen ratlnga, April 10..



•

HHs. Raling
Program NetwOrk Time (ET) (000) Cable U.S.

1. Okla. CIty Day of Mourning Coverage CNN Sun 5:00p 4,892 7.6 5.1
2. Okla. City Day of Mourning Coverage CNN Sun 4:00p 4,852 7.5 5.1
3. Olda. CIty Day of Mourning Coverage CNN Sun 4:30p 4,825 715 5.1
4. Oklahoma City Bombing Coverage CNN Fri 4:30p 4,582 7.1 4.8
5. Oldahoma City Bombing Coverage CNN Fri 5:30p 4,523 7.0 4.7
6. Oklahoma City Bombing Coverage CNN Wed 5:30p 4,115 6.4 4.3
7. Oklahoma City Bombing Coverage CNN Fri 4:00p 4,084 6.3 4.3
8. Oklahoma City Bombing Coverage CNN Fri 3:00p 3,975 6.1 4.2
9. Janet Reno News Conference CNN Thu 4:30p 3,693 5.7 3.9

10. Oklahoma City Bombing Coverage CNN Wed 7:30p 3,630 5.6 3.8
11. Oklahoma City Bombing Coverage CNN Wed 3:00p 3,477 5.4 3.6 '
12. Okla. City Day of Mourning Coverage CNN Sun 3:30p 3,428 5.3 3.6-
13. FBI News Conference CNN Thu 4:09p 3,422 5.3 3.6.
14. Oklahoma City Bombing Coverage CNN Wed 4:3Op 3,407 5.3 3.6
15. C CNN Wed 5. 3,398 5.3 3.6

1. Boxing: Foreman vs. SChulz HBO sat 10:OOp 4,405 19.5 4,6
2. Movie: 'Frank & Jesse' HBO Sat 8:00p 2,533 11.2 2.7
3. Movie: 'The Chase' HBO Tue 8:OOp 2,523 11.2 a6
4. HBO First Look HBO Sat 12:45a 2,105 9.3 2.2
5. Movie: 'Naked Gun 33 113' HBO Man 9:3Op- 1,97& 8.8 2.1

8:00 94. ,... W.,.. .... 1.7/3
8:30 92....... ·Hood 1.9/3
9:00 94. UnIIIiIt I", After 1.7/3
9:30 97. Mt.-Ie 1.3/2

WIIK'S AVO 1.7/3
SIN TO DATE 1.1/3

SOUItCI: ....... MIDlA RISIIAIlCH

8:00

8:30 89.lApncI 4.2/7
9:00
9:30

WIIK'S AVGI---..~...--~
SIN TO DATE L-__--...;;

PEOPLE'S CHOICE:......"". ",."..,
...........", Jl-D

opportunities, but I have found
myself increasingly interested in PEOPLE'S CHOICE: TOP CABLE SHOWS
international co-production and fea
ture film opportunities that NBC is
not in," says Leavitt, explaining his
decision to leave. "Alliance is on the
vangard of structuring deals,"

Leavitt, who was responsible on
the network end for the successful
launches of NBCP shows Fresh
Prince of Bel-Air and Saved by the
Bell, said that areas of immediate
interest include examining possibili
ties for Alliance production for U.S.
first-run syndication and for U.S.
cable networks such as the Family
Channel.

The company hopes to leverage
Canadian production advantages
such as lower production costs, recip
rocal national co-production ar
rangements between Canada and
other nations, and subsidies to boost
Alliance's programing output, he
says.

Alliance already produces Due
South for CBS, the first prime time
show on a U.S. network produced by
a Canadian studio, and kids show
Reboot for ABC. •

~;:~;.:;::-'._"'''''i'.....__...d....tt..._ .........." - ..it_·......., ..cllblil"....h .....w ""'itt'....·.......I.'..'IfIloooII·....1.IIbtt'ilool...s,:.....IIolIl'llIe.·iII2t
1ii'liIIIII•••~!!!!!."'''
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12. N8C ......., NIIIIt
toU

14.0

28. CIS Sunday Movt.-
0.....' of Love 11.3/18

23. ABC SUndIIy NfIht
MovIe Redwood CurUIn

12.1/19

7:00 41. AnI ,. .... WId 9.8/18
7:30 32. Am ,. tint WId 11.0/1

8:00 46...... CIMl 66 ~_.... 2 6.9/1·1
8:30 I--------~1- --1 1--_'..-nH ........~~~~~~~~~
9:00
9:30

10:00
10:30

WIIK'S AVU 10.7/11 8.'/11 11.3/11
SIN. TO DATE 1---12.~O~/~20~------1 1---u.~O~/~1I~------1 1---~U.~1/~1I;;"---( I---~~~----t

30

PEOPLE'S CHOICE WEEK 31 According to Nielsen ratings, Apr/I 1



HHs. Rltlng
Program Network Time (ET) (000) Cable U.S.

1. NASCAR Winston Cup ESPN Sun 1:00p 3,385 5.2 3.5
2. NBA Playoffs TBS Fri 6:58p 2,687 4.2 2.8
3. WWF Monday Night Raw USA Mon 9:00p 2,515 3.9 2.6
4. Murder, She Wrote USA Mon S:OOp 2,300 3.6 2.4
5. Murder, She Wrote USA Wed 8:00p 2,245 3.5 2.4
6. Murder, She Wrote USA Tue a:oop 2,160 3.4 2.3
7. Major League Baseball ESPN Tue 7:30p 2,089 3.2 2.2
8. Larry King Live CNN Mon 9:00p 1,971 3.0 2.1
9. Movie: 'Locked Up: A Mother's Rage' LIFE Sun 4:00p 1,948 3.2 2.0

10. EarlyPrime CNN Tue 4:30p 1,947 3.0 2.0,
11. Rugrats NICK Tue 6:30p 1,941 3.1 2.0
12. NBA Playoffs TBS Fri 9:54p 1,927 3.0 2.(}·
13. Rugrats NICK Sun 10:00a 1,913 3.1 2.0·
14. Newsday CNN Mon 2:00p 1,908 2.9 2.0·
15. R rats NICK Wed 6:3 1,872 3.0 2.0-

1. Movie: 'Tyson' HBO Sat 8:00p 3,601 16.0 3.8
2. HBO Comedy: Rosie O'Donnell HBO Sat 10:00p 2,118 9.4 2.2
3. Movie: 'Fatal Attraction' HBO Sun 8:0Op 1,980 8.8 2.1
4. Movie: 'Frank & Jesse' HBO Tue 8:00p 1,647 7.3 1,7
5. Movie: 'Red SCorpion 2' HBO Thu 9:00p 1,631 7.2 1.7

Accolades
bestow8d

Women in Cable & Telecom
munications will honor two
women and two companies at
the association's annual Acco
lades breakfast during the
NCTA convention.

Torle Clark, vice president,
public affairs/strategic counsel,
NCTA-Woman of the Year;

Elelne Berden, general manag
er, TCI Cablevision of Alameda
(Calif.)-Woman to Watch;

Turner Orlglnel Productions'
A Century of Women, and Cen
tury Communications cable tele
vision division.

Recipients at the May 10
ceremony are:

,~-----cuu- ~
~,

The REAL OUTDOOR CHANNEL SM

IS ALREADY HERE ... AND HERE'S
WHAT THEY ARE SAYING ABOUT IT.

......... CIIIIIe May 8 1995

CHANNEL

51

"!t is not often that I have observed such enthusiastic audience
response to our show "Scuba World"...

Perry Toni froducer
"Scuba World" Television Series

"Every week, response from viewers just gets bigger and bigger.
"The Outdoor Channel" is a 1f1lJMl:1."

John Fox,
"John Fox's Outdoor Adventures"

"The Outdoor Channel has created unique programming, which
draws a positive response from both audience and advertisers. "

Bm Allonas
Allonas Communications, Inc.

"Our viewers demanded it, and now they won't do without it. "
8m McLees

Blairsville Cable Television

"This is one cable network that has a solid/oundation
positioned/or great success in the years ahead. Keep an eye
on "The Outdoor Channel". "

Buck McNeely
President· Timberwolf Productions

FAX: (909) 699-6313.....770-5750



66. ...eau-t DSY 7.4/12

14. NBC SUnday NftIIt
H.IlI!!!!~TheIRetum of

13.1/20

30. ABC IundIIy NIIht
MovI....unfolllven 11.0/17

7:00 ~~~~~~;,;:..;;;~
7:30 I-__- ......--~~
8:00
8:30
9:00 1-------..:.---1 1-------..:.---1 1----------1 ~'":':"'_:_o:__~~~:-:"

9:30
10:00
10:30
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in the slot, says the source. Others
say many markets may see such
switches, given Donahue's ratings
decline and Springer's continuing
gains. Petry rep firm Director of
Programing Dick Kurlander
expects Donahue's 47 early fringe
clearances this season to be nearly
halved to 27 markets in the fall,
while Springer's 31 1994-95 early
fringe clearances for fall could
dOUble.

GGP ...... OIJmplans
Syndicator GGP has signed former
Olympians Paul Sunderland, Sum
mer Sanders and Steve Timmons
to host its nationally syndicated
volleyball specials. Sunderland
and Timmons are former members
of the Gold Medal-winning U.S.
Olympic Volleyball Team. Sanders
was a 1992 Olympic Gold medal
ist in swimming. GGP has cloared
the two AVP Pro Beach Volle*",
one-hour specials in 85% of~
country.- .

4,248 18.3 4.5
2,369 10.2 2.5
1,931 8.3 2.0
1,732 7.5 1.8
1,660 7.2 1.7"

sat 8:00p
Sat 10:00p
Tue 8:00p
Sun 11:15p
sat 12:oom

speak on Wednesday, June 1, at
2:30 p.m. at the Sheraton Washing
ton Hotel, immediately following
the Keynote Address at 2 by former
Walt Disney Television and
Telecommunications chairman
Richard Frank.

Sprtnpr fever
WNBC-TV New York took the high
ly unusual step of replacing last
Monday's 4 p.m. edition of Multi
media's Donahue with an episode
of the syndicator's Jerry Springer,
which usually airs at 11 a.m.
However, a source at WNBC-TV

says there are no plans to move
Springer into Donahue's slot,
adding that the move was prompt
ed by a network V-E Day special
that would have pre-empted
Springer and by a desire to see
how that show would perform in a
later daypart.
The show earned a 4.7 Nielsen

rating and a 12 share, slightly bet
ter than Donahue's recent average

HBO
HBD
HBO
HBO
HBD

HHa.
ca~:W.s.Program Network TIm. (ET) (-)

1. NBA Playoffs TNT Thu 9:3Op 3,606 5.6 3.8
2. NBA Playoffs TNT Tue 7:58p 2,914 4.6 3.1
3. NBA Playoffs TNT Man 7:58p 2,883 4.5 3.0
4. NASCAR Winston Cup ESPN Sun 4:08p 2,560 3.9 2.7
5. NBA Playoffs TNT Fri 9:45p 2,407 3.8 2.5
6. NBA Playoffs TNT Wed 9:4Op 2,324 3.6 2.4 8:00
7. NBA Playoffs TNT Man 10:56p 2,170 3.4 2.3 82.......... 2.6/4

8:30
8. Rugrats NICK SUn 10:ooa 2,164 3.4 2.3 9:00
9.Rugntts NICK Thu 6:3Op 2,160 3.4 2.3 815...... 2.1/3

9:30
10. Rocko's Modem Life NICK Sun 10:30a 2,139 3.4 2.2
11. NSA PIayo6I TNT Fri 6:58p 2,097 3.3 2.2 . _'IAVI

_TOOA'II
12. Mov'-: 'RaJdets of the Lost Arie' TBS Sun 10:35a 2,015 3.1 2.1
13. Doug NICK Thu 7:oop 2,001 3.2 2.1-
14. MUrder, SIuI Wrote USA Thu 8:oop 1,983 3.1 2.1
1 WWF USA Man 9. 1979 3.1 2'.' .

1. MovI« 'Speed'
2. MovfB: 'Trutl Romance'
3. Movie: 'Tyu'r'
4. Movie: 'Tyson'
5. MovIe: 'FatIM AttnIctIon'

·...........
Leisure Conc:epIa bK:. bu cleared
its new weekly ""'ated live
action mutialana cempetiIion
series WMAC Materl in 93 mar
kets representilll~ of the coun
try for a Sept. 16 launch. The
show, formerly titled Q.ust for the
Dragon Star, features martial artists
from different disciplines who
compete for the Dragon Star award.

,,.,.••·Iost
According to a source, MOM TV
hu passed on Paradise Lost, an ear
lier reported (BROADCASTING .t
CA&.E, Feb. 20) reality series being
developed for syndication by reali
ty genre veteran Dave Bell.......................
Speaker of the House Newt Gin
grich will deliver a special address
at the annual Promax International
& BOA Conference and Exposition
in Washington, D.C. Gingrich will

•
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(nr) NBA Playoff 12.2/24

1. NBC SU..., NIIIIt
IJI~le-Ju,...1c PMc

23.3/3&

33. CBS Sunday Movie
Ghost
10.2/16

18. ABC SUnday NIIht
Movie-MatIock: The Scam

13.2/20

14. NBC Monday NIIht 80. Medicine Ball 4.0/6
~...tftIRM__""f Someone Had

Known 14.0/:21

7:00 53. Am Fun HIlI VIet 8.2/16
~~~~~~+~-t'1'27:30 35. Am Fun Hm VIet 9.8/17

8:00 48. Will You Merry Me? 24. Munier, She Wrote
8:30 1- 8_.7_/_1...,4 1- 1_2_.3_/_19...,

9:00
9:30

10:00
10:30

WIIK'S AVGS 11.5/19 10.4117 12.7/a
SIN. TO DATE t----~11.~'/~20~----; '- 10_•....;'1_18 ..... L.- 11.---=./~19 ___l '------=-----1
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CBS weighs in; big battles loom
CBS picks up ABC-produced series; slots first Canadian-produced series for prime time

.......,...............

Two of the three new sitcoms, The
Boys Are Back (Monday, 8 p.m.) and
Daddy's Girls (Wednesday, 8:30
p.m.), were given full 13-episQde

.....
CIS.....,....

8'

~18;3
9:
9:-=:11---------1---------1 10:

10:

8:
8:

9:~_!:!~~~!!!!...._
9:3::,, _

10:
10:3

I
~ :~

9
10;
10:

of most of its new series. Apparently
in an attempt to mollify producers,
Tortorici said the practice will not be
a blanket policy.

I ~:
1~~~·~:::::::~~:~:=::
10:

7:00
7:30

1
:lII'!! 8: ~aa.tc ....

8:3 AIh .......
9:00
9:30 ...... AlCs-u,

10:00 11IM....
10:30

8:
~ 83 .... '11

1
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10:::.----.;;=----1 CISy..-, ....

10:3
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L
__

I
~ ~~

9'
10:
10:3

By Steve eoe

CBS's announcement of its fall
schedule last Tuesday left Fox
as the only network still holding

its new season cards. The unveiling of
CBS's lineup reveals there will be
some heated battles between the big
three networks next season.

Peter Tortorici, president, CBS
Entertainment, said the network,
which has long been known for its
strength in smaller markets and
among older viewers, set the schedule
keeping urban markets in mind. As
evidence of that strategy, he noted that
the three new dramas are set in urban
areas. Tortorici also said the network
went into the process with specific
development for Wednesday, Thurs
day and Saturday nights.

CBS added seven new series, three
comedies and four dramas, leaving
only Sunday and Tuesday nights
untouched. The biggest matchup
involving CBS likely will be the head
to-head competition between CBS's
new medical drama Chicago Hope
and NBC's E.R. on Thursday night at
10 p.m. Both new series are set in
Chicago hospitals and are from big
name producers; Picket Fences' David
E. Kelley is the creator of the CBS
show and Michael Crichton, who
wrote "Jurassic Park," is the executive
prQducer of ER.

The situation is similar to the battle
that was waged this past season on
Sunday nights by NBC's seaQuest
DSVand ABC's Lois & Clark. Tortori
ci said the expected press coverage of
the matchup will benefit both shows in
terms of sampling. He denied that
CBS's scheduling of the drama was in
response to NBC's slotting of its hos
pital series. "We had a gaping hole to
fill on Thursday night. Everyone knew
we were doing this show and that it
was a medical show," he said.

Tortorici also said the network
does not have a general policy of
short-ordering new series but looks at
series on a case-by-case basis. Last
season the network angered many
suppliers in the creative community
by ordering only six or eight episodes

84
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KEYNOTE ADDRESS BY

FCC CHAIRMAN

REED HUNDT
The only convention devoted exclusively to the Wireless CIIble Industry

LAS VEGAS HILTON LAS VEGAS, NEVADA

Wireless Cable Association International, Inc.
1155 Connecticut Avenue. N.W., Suite 700 • Washington, DC 20036

Call Wireless Cable '94
Convention Services to register todayl

319·752-8336 Fax 319-753-5.508

• EXHIBITS • GENERAL SESSIONS • BREAKOUTS • GOLF TOURNAMENT

"THE WORLD IS GOING WIRELESS!"

Network to supply Television
Azteca with programs, has
option to invest in company

BY Steve McClellan

NBC has entered a major strate-
I gic alliance with Mexico's Tele-

vision Azteca, a privately held
company that owns two general inter
est broadcast channels reaching 90%
of the country's population.

The agreement calls for NBC to
supply Azteca with an array of ser
vices and programs, including pro
grams from NBC, CNBC and the net
work's Latin American cable news
channel, Canal de Noticias NBC. The
network also will provide on-air pro
motion, technology and computer ser-
vices support and will help Azteca ~------------------------------'
devise advertising sales and general
management strategies.

As part of the agreement, NBC also
has the right to acquire 10%-20% of
the Mexico City-based company
within the next three years. Television
Azteca was a state-run operation that
was acquired last year by the Elektra
Group, a family-run distributor of
electronic appliances.

Elektra paid approximately $640
million for the channels in July 1993
and estimates they are now worth be
tween $800 million and $1 billion.
Spearheading the project for NBC
will be Roger Ogden, president and
general manager of NBC-owned
KCNC-TV Denver. He will report to
Tom Rogers, an executive vice presi
dent of NBC responsible for the net
work's growing cable interests and
new business development, who
announced the deal at the World
Advertising Congress in Cancun,
Mexico, last week.

The NBC-Azteca link is the first
major media alliance in the wake of
the North American Free Trade
Agreement. That agreement is expect
ed to stimulate growth in the manu
facture and distribution of goods.
"And what follows is the advertising
to support it," Rogers says, explaining
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Paramount

two new dramas.
The WB network will add a second

night in the fall (Sunday) with family
comedies and a cartoon from Steven
Spielberg.

As reported a week ago, ABC will
add five comedies and three dramas,
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week in an effort to resuscitate its
prime time lineup with eight hours of
new programing including six come
dies and five hour-long shows.

In an effort to keep up its momen
tum, Fox will replace five hours of its
lineup with six new comedies and
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Forty new shows get their shot at network big time; CBS moves 'Murder, She Wrote'
By Steve McClellan

Fall995: the big picture

,
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The six broadcast TV networks
will launch 29 new comedies
and 11 new dramas (a total of

25 1/2 new hours) to kick off the
1995-96 television season this fall.

CBS revamped every night of its

:II! 8:00 .. 0fIIIlIy ... 111II ..... Warner Bros.

1
8:30 ....Wlr7leTBros. CSSEfIIIr.

9:00 Carsey-W8m6r CellInI ........
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10:30 ABC News Columbia Pictures TV
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34. NBC SUnday NIIht
Movle-Danpr I.'and

9.8/19

75. CBS Sunday Movie
500 Nations, Part 4 5.3/10

31. ABC SUnday NIIht
Mcwte-Stormy Weathers

10.1/19

7:00
~-:-~~--:-:=-=--~~Y.iloiI-4lO

7:30 l------------j
8:00 53. lois. Clark 6.9/14 22. Murder, She Wrote 79. seeQuest DSV 4.4/9
8:30 10.7/22

9:00
9:30

10:00
10:30

'S AVQS 9.1/18 7.9/14 9.3/17
'TO DATE U.1/20 10.8/18 U.5/19
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a two-hour telemovie starring Jill
Eikenberry (L.A. Law); Due South,
the CBS drama that will not return
on the network's fall schedules, and
The Odyssey. a kids half-hour project
to which Alliance has international
righu. •

9:
9: 18. ABC SundIlJ. 43...Annual Tony

IIlMe-OI&:k TrICY
10. 9.6117 A.-dI 7.7/14
10:

the U.S.
Some of the shows may be

launched in the U.S. as weeklies
and stripped at a later point when
more episodes are available, says
Leavitt.

Among the shows being consid-

1
)0 7: 23. The WI'IgItt VIrdIcII

i ~~7
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• I,
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HIlI.
Network n. (ET) (_) C.bll U.S.

USA Moft, 9" 2,5&1 3.. 2.7
USA Sun 10:00p 2,511 3.9 2.6
TNN SUn ,12:000' 2,M7 U 2.5
TBS Mon 9:05p 2,292 3.5 2.4
USA Tue 8_ ~ttl 3.3 2.3
NICK Sun 10:00p 2,118 3.3 2.2
USA Wed 8_ ·2,M' 3.2 2.2
TNT Sun 8:00p 2,077 3.2 2.2
USA Suft 1,.,,&. 3.2' 2.2
NICK Sun 11:OOp 2,006 3.2 2.1
NICK Tue' .. 2,0G8' 3.2 2.t
NICK Thu 8:3Opt,923 3.0 2.0
NICK Tue -,"Y... 3.0' 2.0
NICK sat 9: 1,794 2.8 1.9
USA Man '" "if '. z.I. 1.1

1. Movie: 'Maverlclc'
2. Movie: 'Seria/ Mom'
3. Movie: 'Sugar HHI'
4. Movie: 'With Honors'
5. Movie: 'WIth Honors'

Program
,. WWF Monday N'1ght Raw
2. Silk Sta/kings
3. Miller Genuine Draft 500
4. Matlock
5. Murder. She WIDtB
8. Rugrats
7. Murder. She Wrote
8. Movie: 'Tecumseh'
I. Silk Slslklngs

10. The Ren & Stimpy Show
11. Rugrats
12. Rugrats
13. Doug
14. The Ren & Stimpy Show
15.Mum.r.

30
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. share of cable systems considered Liebmann, president, S. Liebmann & able cable system, you can COUnt

vulnerable to competition. Associates, a marketing research losing much more than 5%."
Although the DSS subscriber base group. He says 45% of the DSS sub- Eddie Hartenstein, preside

is only a fraction of the estimated 65 scribers that signed on in 1994- DIRECTV, a programer for DSS
million cable homes, several indus- approximately 88,00O-Came from tern Direct Broadcast SateHi
try observers say that DSS represents cable franchise areas with 25% cable (OBS), downplays the idea of DSS
the first real threat to cable since it penetration. zeroing in on just cable subscrib
started more than 20 years ago. "It's Liebmann says that for OSS to "Over 60% of our existing Sub
the first time cable has actually had reach its baseline goal of IS million- scribers are former cable Su
competition," says Paul Maxwell. 20 million subscribers by 2000, it scribers. I don't know how we W()U

president, Media Business Corp, a will have to draw from or share target just the non-cable people
market research firm. some of cable's 65 million sub- That's been one of the myths of DSS

C-band satellite makers also may scribers. Our target has been all househol
view DSS as their newest competi- "If DSS is really going to be a big since day one."
tion. C-band operator General In- player, they have to penetrate the Stanley E. Hubbard, president
strument Corp. has launched a $15 cable business," Liebmann says. DSS USSB, another OBS programing
million ad campaign as a counterat- is "not going to get 15 million-20 provider, says OSS operators may
tack to OSS. which has signed nearly million unless they get cable sub- even be content with single-digit sub..
1 million subscribers since its 1994 scribers. DSS may share them, they scriber penetration: "We don't have
launch. In response, General Instru- may steal them, whatever. But with- to beat anyone; OBS can be success.
ment last March rolled out its Full out one or the other, there isn't going ful without drawing away others'
View TV subscriber ad campaign to to be an awful lot of this rOSS] busi- business."
make C-band more consumer friend- ness." A sign that one cable carrier is tak.
ly. Liebmann says DSS will do best ing DSS seriously: Liberty Media's

The 26-week campaign of print picking up cable subscribers when it parent, Tele-Communications Inc., is
ads and TV and radio spots in 25 competes against vulnerable cable running a trio of TV commercials
regional markets promotes Full View systems that provide sub-par pro- that depict DSS as too complicated
TV as a 350-channel satellite service. graming or service. Such operators, for consumers to install, offering the
The ads provide an 800 number so he says, stand to lose more than 10% same programing as cable and
customers can locate one of 3,500 of their subscribers to Primestar and becoming technically obsolete in two
authorized C-band dealers that will DBS in 1995-96. "If you're a vulner- to three years. _
let them either purchase C-band for
approximately $2,000 or lease the 7
1/2-foot C-band dish for $55 a
month.

Allen McCabe, GI's vice presi
dent, consumer products, says the
campaign's goal is to develop C-band
as a recognizable brand name. "I
don't think very many people know
what in the world C·band is." The
ads also will attempt to draw away
consumers whose appetite has been
whetted by DSS. "With the arrival of
DBS and Primestar [another DSS
operatorl," says McCabe, "there's a
. ;e focus now on the whole catego-

)f satellite, and we want a piece of
t pie."
VlcCabe says the ads still are
ned at C-band's original target
Irket of the nation's estimated 8
llion-9 million non-cable homes
:her than cable households: "The
tent was not to compare ourselves
lith] cable; it was to compare our
Ives [with] other satellite systems
'ailable."
DBS operators, meanwhile, will

",.:>nvince an estimated 1 million
cable subscribers to switch to DSS
this year, according to Stephen K.
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~ breaking news stories. re-enactments, which the producer director of programing at Blair Te

Tomlin also says the program will says add nothing to stories. vision. "The wonderful thing abo
stop paying sources for stories-at Last week's news was received magazines and soap operas is Yo
least as a general rule. "But if we do favorably by program analysts. "It's a can change the cast and the story
[pay], we'll say it on the air," he positive move, and I hope it works," telling and keep the value of th
vows. Also out of the picture will be says Lou Dennig, vice president and brand and the name."
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2,627 4.2 2.8
2.198 3.4 2.3
2,151 3.4 2.3
2.136 3.4 2.2
2.072 3.2 2.2
2,038 3.2 2.1
1,981 3.1 2.1
1,948 3.0 2.0
1,934 3.1 2.0
1,927 3.0 2.0
1,876 3.0 2.0
1,837 2.9 1.9
1,815 2.9 1.9
1,744 2.7 1.8
1 2.7 1.•

SIt 8_
Tue 8:00p
sat 11:15p
Sun 10:3Op
Thu ~.

n_(ET)
Sun 1:00p
Mon 9:00p
Wed 6:3Op
Thu 6:30p
Thu 10:05p
Mon 6:3Op
Sun 10:008
Sun 11:00p
Man 8:OOp
Tue 8:00p
Wed 7:QOp
Thu 7:00p
Sat 8:3Op
Sun 3:00p

1

June 191995 ......,.._.

NetwGrt
TNN
USA
NICK
NICK
TBS
NICK
NICK
USA
TNN
USA
NICK
NICK
NICK
USA

..................................................................,.. .....
TO CMft,. CUOMO .....
~.,.,...-r,

CALLIW~
AT 212 aI. MOO,

Work is

,
e don t wam sovernmem

ielliDg US wbat Q1r relaticmsl:dp
with our God sballd be.

1. Movie: 'W)IeIr Earp'
2. Movie: 'Maverick'
3. MovIe: 'Serial Mom'
4. Movie: 'Maverick'
5. Movie: ~utotrNIfIc'

Protram
1. UAWIGM Teamworlc 500
2. WWF Monday Night Raw
3. Rugrats
4. Rugrsts
5. Movie: 'Blood Sport'
6. Rugrsts
7. Rugrsts
8. Silk Sta/kings
9. TNNlMusic City News Awards

10. Murder, She Wrote
11. Doug
12. Doug
13. All That
14. Movie: 'Firestal1er'
15. III

,
[now] is very small stuff that's being
traded... I think it's just a normal
hiatus at this point," McAlpine says.

The slowdown also may be due to
telephone companies being distracted
by the cable business, McAlpine says.
"With Bell Atlantic requesting relief
from [the FCC's] video diaitone [reg
ulations] and PacTel looking to get
into the wireless business, the recent
demand for cable proprieties by tele
phone companies has been on the
wane."

"Most of deals that we 've seen to
date have really been contiguous
deals," Dixon says, with cable sys
tems buying neighboring cable sys
tems. But, he says, "There's not a lot
of those left right now; the easy ones
are done."

Not all cable experts agree that
there has been a cable-buying drought.
Jessica Reif, media analyst, Merrill
Lynch, points to several pending cable
deals, including Time Warner's. "I
don't sense that there is a major slow
down. There seems to be no absence
of future business for multimedia."
Reif says, referring to other media or
telecommunications businesses. _

30



to a 5.7, and an 83% gain among men
18-34, to a 6.6.

Fresh Prince was second in access
among sitcoms, with a 5.9/12, post
ing a 45% gain among women 18-34,
to a 5.8. •
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among women 25-54, to a 6.4.
Wheel of Fortune was down

slightly in access but remains the
highest-rated first-run strip, with a
14.1/30. The show was down 10%
among women 18-34, to 4.5, and

... PROGRAMING .....

down 4% among women 25-54, to a
6.8.

Among sitcoms in access, The
Simpsons remained on top with an
average household 6.4/10. The show
posted a 33% gain in women 18-34,

f~
j
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llOOI:t't
10:01p 3,471 14.8 3.6

, " .~ ••~:-lo""..",. ,
9:451t .,.2._::-",I>j

Sat 11 :33p 2,390 10.2 2.5
Tue 8:00p .U52 ' t.a ~ ..

be a live-action series for the SNICK
block; the other will be chosen for an
as-yet-undetermined time slot. Nick
elodeon on Sept. 11 debuts a new
original animated series, Maurice
Sendak's Little Bear, for the net
work's daytime preschool block. _

Cable Television Association show in
May 1994, Singles Network was sup
posed to launch this spring.

A Rainbow spokeswoman said the
network is "under development" and
that the company hopes to launch the
ad-supported network by year end. _

HIlI, RathII
N.IWOIt Tim. (El') (_) C.". U.S,

USA Moo 9:OOp 2,533$C 2,1(·
USA Sun 11 :OOp 2,293 3.5 2.4
MTV Thu 9:OOp; 2,,2It·Ut u.:,
NICK Tue 6:30p 2,106 3.3 2.2
NICK Sun t1:OO1r' a,oa,"'2;2£,
NICK Mon 6:3Op 1,998 3.2 2.1
ESPN Sun 7:58p t •• aD:' ~t('
USA Sun 3:00p 1,961 3.0 2.1
NICK Sun 11:301t'1~9I1'"D:: :it~
NICK Sun 10:308 1,911 3.0 2.0
USA Wed 8:00p-1_~,~~5a'
CNN Thu 6:00p 1,887 .. 2.9 2.0
NICK ~ S:3lft,t"'iU'2.0:
NICK Wed 6:3Op 1,864 3.0 2.0
NICK Sun 1 . "'t , ',' 'f:i f~'

1. Movie: 'Beverly Hills Cop 1/1'
2. Boxing
3. Batman Forever: Behind th Scenes
4. Movie: 'The Gateway'
5. Movie: 'Wyatt Earp'

Program
1, WWF Monday Night Raw
2. Silk Stalkings
3. 1995 MTV Movie Awants
4. Rugrats
5. The Ren & Stfmpy Show
6. Rugrats
7. Major League BasebaH
8. Movie: 'Three Men and a Baby'
9, Rockos Modem Life

10. Aaahh!!! Real Monsters
11, Movie: 'When The Dark Man Calls'
12.o.J. Trial
13, Rugrats
14. Rugrats
15. R rats

10 million subscribers. Affiliation
agreements with major MSOs
include TCI, Comcast, Continental,
Jones, Adelphia, Marcus, Century
and Post-Newsweek.

TDN makes its money through a
900 number. Local cable operators
get to keep all ad revenue. Ads run for
a week and are then discarded. "We're
the first people to do customized dis
posable television," says Scovill.

Another network scheduled to
launch later this year is Rainbow
Programming's Singles Network.
Originally unveiled at the National

CABLE------ _
other major kids sources tend to put
their stuff in reruns."

Meanwhile, Nickelodeon contin
ues to build its original library. The
network this week is expected to
announce two original series to be
picked up for 1996 debuts. One will

Networks find a matchmaking niche on cable
By Jim McConville

Taking the cue from newspapers
and magazines, cable television
has entered the singles scene

with two cable channels launched
and another promised for later this
year.

Networks that have launched
include The Dating Network and
SingleVision. The Singles Network is
proposed for a late 1995 launch.

One-year-old SingleVision,
launched June 1994, is reportedly
reaching 1.5 million cable homes
and 4 million satellite homes.
Owned by Atlanta-based Global
Comm 2000 Corp., SingleVision is
talking with Triumph Communica
tions about extending carriage of the
network to Galaxy VII (Access Tele
vision Network), which has a sub
scriber base of 12 million on 1,300
cable systems.

SingleVision programing consists
of shows and 60-second videos of
singles in various leisure-time activi
ties. One program is Singles Across
America, an hour daily lifestyle trav
el show featuring exotic singles
locales. Subscribers respond to
videos by calling a 900 number, and
local cable companies pocket rev
enue from local ads.

Single Vision recently set up a
Home Page on the World Wide Web.
It also has a proposal pending with
Microsoft to be a content provider for
its online service.

The Dating Network (TDN) is an
online interactive cable matchmak
ing service started in 1992 by a Wor
thington, Ohio-based company of the
same name. TDN consists of a listing
of personal ads in either a photo clas
sified still-screen or full-motion
video format. TDN airs in more than
liS markets, reaching approximately

......... & CIIbIe June 261995

, 'weekend originals like Are You Afraid
ofthe Dark? and Rugrats.

"We think there's a big opportuni
ty in the summer to get a lot of sam
pling," Shimmel says of the Nick in
the Afternoon launch. "There tend to
be more kids at the set, and all of the



H.... RIll..
Program NIIwork TI""(El} (_) ca", u.s.

1. Movie: 'Problem Child I/' USA Sun 3:00p 3,018 4.7 3.2
2. O.J. Simpson Trial Coverage CNN Wed 4:30p 2,389 3.6 2.5
3. Rugrats NICK Wed 6:3Op 2,303 3.8 2.4.
4. O.J. Simpson Trial Coverage CNN Wed 4:00p 2,258 3.4 2.4
5. Rugrats NICK Sun 10:008 2,186 3.5 2.3
8. Rugrats NICK Thu 6:3Op 2,174 3.4 2.3
7.0.J. Simpson Trial Coverage CNN Wed 3:00p 2.132 3.2 2.2
8. Doug NICK Wed 7:00p 2,123 3.4 2.2
9. O.J. Simpson Trial Coverage CNN Wed 2:00p 2.120 3.2 2.2

10. Movie: 'Problem Child' USA Sun 1:00p 2,070 3.2 2.2
11. O.J. Simpson Trial Coverage CNN Wed 3:3Op 2,070 3.2 2.2
12. WWF Monday Night Raw USA Mon 9:00p 2,038 3.1 2.1
13. Movie: 'ProbItHn Child' USA Wed 9:OOP 2.026 3.1 2.1
14. Rugrats NICK Mon 6:30p 2.022 3.2 2.1
15. R ts NICK Tue 6 201. 3.2 2.

1. Movie: 'Beverly HiNs Cop 11/' Sun 10:3Op 2,900 12.4
2. Movie: 'Beverly Hills Cop 11/' Tue 8:00p 2,738 11.7
3. Movie: 'Th6 Infiltrator' sat 8:QOp 2,269 9.7
4. Movie: 'The Getaway' Sun 8:00p 2,114 9.0
5. Movie: 'An Officer and a GentIMnan' sat 11:00p 2,102 9.0

Playboy launches AdultVlslon TV
Playboy Entertainment launched its adult pay-per-view channel, AdultVision
TV, last week on Time Warner's New York City Cable System, with approxi
mately 1.2 million addressable homes. AdultVision TV reportedly will feature
"harder-edged" films than does Playboy's current PPV channel and will be
aimed at the same viewer market as the adult PPV service Spice. The chan
nel, which will offer go-minute movies around the clock, also will be avalable
to satellite broadcasting and hotel markets. AdultVision TV will telecast a
minimum 50 movies monthly from the libraries of adult film distributors Vivid
Distribution and CEO. Each movie will carry a $4.95-$5.95 price tag. -.

HBO, SPE sWn movie deal
HBO has signed a long-term deal with Sony Pictures Entertainment that
extends the network's rights to Columbia Pictures titles by six years and
wrestles away rights to TriStar Pictures titles from rival Showtime. The
deal gives HBO exclusive pay TV rights to future Columbia movies the
atrically released through the year 2004 and exclusive rights to TriStar
titles from 1998 to 2004. HBO is expected to shell out more than $1 billion
to Sony during the 11-year contract. Existing HBO studio deals include
Warner Bros., 20th Century Fox, Savoy and DreamWorks. Showtime
which has deals with MGM/UA, Castle Rock, Gramercy, Sony Classics
and an expiring agreement with Walt Disney Co.-is expected to secure
titles from co-owned company Paramount Pictures when the studio's cur
rent deal with HBO expires in 1999. ~

USSR-sponsored panel points to industry solutions

By Jim McConville

Tvprogram providers and viewers.
not government officials. should
be the ultimate arbiters of what's

on TV. say industry executives.
In a panel on "TV. Technology. and

the Family Today." sponsored by
direct broadcast satellite (DBS) pro
gramer USSB. executives last week
offered solution~ther than govern
ment intervention-to managing TV
program content in the home.

Mary Pat Ryan. senior vice president
of USSB. said a survey of roughly
1.000 DBS subscribers showed that
70% want some form of control over
what their children watch. Ryan point
ed to USSB's lockout feature as an
alternative to government regulation.
The feature allows users to lock out
movies based on their MPAA rating.

Geraldine Layboume. president of
Nickelodeon. described the V-chip.
which would allow TV sets to be pro
gramed to restrict content. as a "nega
tive device." In contrast. she called
USSB's control device a positive step.
"leaving it up to parents to decide what
their kids watch."

• ayboume did say that the recent
rltion on media violence has been
'ul. placing the issue back in the
lic eye. A Nickelodeon online sur-
found that 87% endorse a rating

em for TV violence, while 58% of
same group blame parents for chil
l'S overexposure to violence.
'elevision program producers might
rove programing content by know
their audience better. said Lay
me: "Network TV program pro
ers are out of touch with what kind
Jrograming American families

want."
For TV ad buyers. knowing where

their company stands on such ethical
issues might help them choose the
right place for their ads. "I doubt [the]
leaders of corporate America ever
spend 10 minutes to explain their val
ues to their young media buyers,"
Layboume said.

Jane Tollinger. executive vice presi
dent. Lifetime Television. said pro
gramers should set their own guidelines.
Lifetime screens its programing for gra
tuitous violence against women. _
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oppose content control

-



ing Cos., Providence Journal Broad.
casting and River City Broadcasting.
Those stations together cover 24% of
the country.

Lambert says he is in discussions
with several station groups to begin air.
ing the show in January. •
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they do."
Incidents to be depicted in the series

include drug sting operations, cars dri
ving into the water, river accidents,
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news is big business and have cast their
nets accordingly.

But catching ET will be no easy
task. admit even competitors. "They
are so in touch with what their viewers
want," says E!'s Shea. "They stay
right on target." •
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entertainment efforts, especiaUy after
last year's merger with Viacom Inc.
and Blockbuster Entertainment Corp.
One stab at synergy has been a special
closed-circuit episode highlighting
home video releases that, since FebnJ
ary, has played in nearly 3.000 Block-
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buster stores 24 hours per day and is
updated monthly.

If there is a single danger for ET,
observers say, it is that it has done its
job too wen. Networks, local stations,
rival syndicators, cable networks and
others have seen that entertainment



said. It's no secret, she notes, that in
many bars and restaurants, a TV set is
on with the sound muted.

Nevertheless, says Montesano. the
results are valuable because they shed
further light on whom advertisers are
reaching outside the home. •

Vice President Betsy Frank replied,
"it's probably somewhere in between."

Frank said she has two major con
cerns with the Nielsen out-of-home
study, including the diary-based
methodology used to derive an index
comparing out-of-home with in-home
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viewing. "Anytime you mix method
ologies like that, there is a concern,"
she said. She also questioned the quali
ty of at least some of the out-of-home
"bonus viewing."

"I have much more confidence in the
attentiveness of in-home viewers," she
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